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Course Title: Fashion Merchandising 
Schools to Offer Course: Elko, Carlin, Jackpot, Owyhee, Spring Creek,  West Wendover 
Prerequisite: Family and Consumer Sciences I and/or Teacher Approval 
Grade Level: 10, 11 and 12 
District Textbook Adoption: Fashion! 
                                                 Publisher: Goodheart-Willcox Co. 
                                                 Student ISBN: 1-56637-628-5 
                                                 Teacher ISBN: 1-56637-631-5 
 
Course Description: Fashion Merchandising is a semester course that addresses the 
design, development, analysis, delivery and use of products and services.  An industry 
approach is emphasized.  This course introduces students to the dynamic careers in 
apparel design and fashion merchandising.  Students will gain skills in verbal, written and 
visual presentation, computer networking, product development, business communication 
and project management.  Practical experience includes designing a window display, 
accessorizing garments and a two -hour job shadow experience. 
 
Course Objectives 
 
Clothing and Fashion 3.4- Identify the consumer skills needed to effectively manage the 
apparel dollar. 
 
Identify why people wear clothes and the variance of fashion. 
  
Analyze how clothing reflects certain physical, psychological and social needs. 
 
Discuss how values, attitudes, conformity, individuality and personality affect clothing 
selections. 
 
Familiarize and implement correct vocabulary to discuss fashion and clothing. 
 
Identify and describe the three main methods of clothing construction. 
 
Discuss the concept of fashion and the fashion cycles that occur. 
 
Analyze the influence that social, economic and political factors have on clothing. 
 
Describe the styles of necklines, collars, sleeves, skirts, pants, coats and jackets. 
 
Describe formal and informal attire for both men and women include dress and suit 
styles. 
 
Identify how garment parts can be combined in different ways to achieve new fashions. 
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Apparel Industries 3.1 – Demonstrate skills needed to produce, alter and repair textile 
products and apparel.  
 
Discuss the worldwide importance of the apparel industries. 
 
Research textile legislation, standards and labeling in the global economy. 
 
List several trade publications and trade associations. 
 
Describe the development of haute couture. 
 
Explain how the haute couture industry is changing. 
 
Discuss the importance of the designer ready to wear industry. 
 
Describe how new color fashion trends begin and are marketed. 
 
Analyze the worldwide textile industry of today and in the future. 
 
Identify business aspects of apparel production. 
 
Describe selling methods apparel manufacturers use. 
 
Compare various viewpoints about overseas manufacturing. 
 
Discuss possible future directions of apparel production. 
 
Describe fashion promotion in terms of advertising, publicity, visual merchandising and 
video merchandising. 
 
Distinguish between the different types of apparel outlets. 
 
 
Textiles 3.2- Evaluate the use and care of fiber, fabrics and textile materials. 
 
Describe the sources and processing methods of natural fibers. 
 
Explain how manufactured fibers are made. 
 
Identify the characteristics of individual fibers. 
 
Discuss how different types of yarns are made. 
 
Describe how fabrics are made from yarns and fibers. 
 
Identify what fabric characteristics result from the different types of fabric construction. 
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Explain how color and surface designs are developed in fabrics. 
 
Discuss fabric finishes, how they are applied and the effects they provide. 
 
 
Design 3.3- Identify elements and principles of design in creating, constructing and 
altering textile products to enhance visual appearance. 
 
Identify the elements of design. 
 
Provide examples of the use of each principle of design. 
 
Identify color as a design element. 
 
Explain the symbolism and terms of related color. 
 
Select clothes in colors that compliment a person’s hair, eyes and skin tone. 
 
Describe the effect that clothing shape has on appearance. 
 
List line types, directions and applications. 
 
Explain how to use lines to the best advantage in garments to enhance the appearance of 
body shapes. 
 
Explain the values of various textures and how it is used to enhance appearance. 
 
Describe different textures and how it effects design. 
 
Explain how the principles of design can be used to produce harmony in clothing design. 
 
Describe apparel outfits that have the best design for the assets and liabilities of various 
body shapes. 
 
 
Consumers of Clothing 3.4 – Examine the consumer skills needed to effectively manage 
the apparel dollar. 
 
Provide examples, of how people use clothes to project images and communicate 
messages. 
 
Explain the importance of dressing appropriately for your life style, climate and 
community standards. 
 
Describe the benefits of a well- planned wardrobe. 
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Discuss the enjoyment that can be obtained from choosing the right apparel. 
 
Take an inventory of your present wardrobe. 
 
Distinguish between your apparel wants and needs. 
 
Set priorities on additions for your wardrobe now and in the future. 
 
Evaluate your monetary resources to be used for apparel. 
 
Evaluate the information on labels and packaging. 
 
List and explain five laws related to apparel. 
 
Identify consumer rights and responsibilities. 
 
Explain how comparison -shopping will allow consumers to make better purchases. 
 
Judge the value, quality and fit of garments. 
 
Explain the best methods of payment. 
 
Evaluate bargains and sales. 
 
Identify appropriate procedures for maintenance of apparel. 
 
 
Careers  3.6 – Identify opportunities and requirements for employment in the textile and 
apparel industry. 
 
Discuss the wide range of careers in the textile industry. 
 
List employment opportunities in the community. 
 
Identify the requirements needed for various textile -related careers. 
 
Discuss professions in textile research and development. 
 
Describe opportunities in textile design and textile production. 
 
List the duties of a fashion designer and the qualifications needed for that career. 
 
Explain production management careers. 
 
Identify positions in sales and distribution of manufactured apparel merchandise. 
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Describe the work of a retail buyer and the qualification needed for this career path. 
 
List the duties of persons involved with direst selling and store operation. 
 
Distinguish between the management positions of merchandise manager, fashion 
coordinator, store manager and branch manager. 
 
Discuss careers in fashion advertising and display. 
 
Explain the work of fashion illustrators, models and photographers. 
 
Describe employment in fashion journalism and audiovisual work. 
 
Discuss the field of fashion publicity. 
 
Identify careers in education. 
 
Describe museum and theatrical costuming. 
 
 
Employability Skills 5.8, 5.3, 5.2 and 5.5 – Students shall demonstrate career planning 
and development skills. 
 
Evaluate careers of personal interest. 
 
Identify strategies to obtain specific career paths including the necessary education 
requirements. 
 
Prepare a resume, cover letter and sample application. 
 
Evaluate how to prepare for an interview, which includes integrating knowledge of the 
industry and position. 
 
Identify ways of becoming a team player. 
 
Explain the benefits of effective communication skills both written and verbal. 
 
Identify common communication barriers and methods for improving communication. 
 
Demonstrate sensitivity to cultural diversity in communication. 
 
Evaluate critical thinking skills and identify the importance of same, prior to making 
decisions. 
 
Demonstrate personality traits and attitudes of a competent worker. 
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Recognize patterns of relationships through objective observation and discovery. 
  
Describe influences of staff behavior on customers. 
 
Recognize ethical responsibilities involved in working under supervision and following 
directions. Include the importance of a company dress code and proper grooming. 
 
* Standards derived from the 2001 Family and Consumer Sciences Standards 9-12.  
Specific Clothing Standards for the State of Nevada will be forthcoming in 2007. 
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